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President’s Message o, Jim Byme

When we first got into
the elk industry 15
years ago, our
expectations were of
having to learn about
all the production
techniques in order to
have the largest antler
and the biggest bodied
animal possible. Then
we needed to
understand genetic
potentials and
outcomes of different
genetic crossings. Now
in today’s markets, we
have to develop
marketing strategies
and programs in order
to compete with all of
the new organic
producers and the
other livestock
industries. My
teachers would say
“you never stop
learning,” and | am
now beginning to
understand what they
meant.

Another saying, “you
can’t teach old dogs
new tricks” is going to
have to be sent
packing if we want to
be “top dog” or even in
the kennel. So what
do we have available
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to us to get us started
in being marketers of
our elk products?
Again, most of us
who do not have a
background in this
area have to rely on
programs already set
up and with proven
track records. The
number one program
out there is the
Minnesota Grown
program. With the
availability of
commodity
directories,
advertising materials
and the experience of
Minnesota Grown
advisors, they are
available to give us a
good start in
developing a
marketing program
for our farm/ranch.

Another place to turn
to for help in
developing the
markets for your
products is the
Association booth at
the State Fair.
Manning the booth for
half a day or more
gives you and your
farm/ranch much
needed exposure to

the non-agricultural
public. Itis an easy
way to develop your
skills of talking with
people and honing in
on your ranch
presentation.

One more easy step
for a beginning
marketing technique
is to set up a web
page. There are
plenty of do-it-yourself
pages out on the web,
and a number of
companies are willing
to set them up for you,
or maybe employ your
kids to do it for you. If
you want to take your
marketing program
one step farther,
Minnesota Grown can
help you set up
Google advertising for
your products.

In the long run, we
have to let the public
know that the great
production with
fantastic genetics has
produced a healthy
alternative of the
highest standards to
what is already out in
the markets.

www.mneba.org
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MnEBA News is a bimonthly
publication of the Minnesota
Elk Breeders Association. It
is mailed out on the first day
of February, April, June,
August, October, and
December. Deadline for
information, articles, and
advertisements is the 15" of
the preceding month.
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Calendars for the MNnEBA Gun Raffle are now available to all members!
Over 350 calendars have already been given out to members who
attended the North Central Antler Competition in Mahnomen! Thank you
to all who are already hard at work promoting the calendars!

Thank you to all members who stepped up to sponsor a calendar month
to help get this project off the ground. Each month features a different
Minnesota bull. It's great to draw attention to the awesome genetics
found in Minnesota for all to see!

Calendars will be available for sale from now until sold out or until the
January 9, 2010 drawing date at the MnEBA Annual Conference.

Details of the raffle include:

» Calendars will sell for $40 each.

» A numbered raffle ticket stub will be on the back of each calendar.
Fill in contact info on ticket, detach stub, collect funds and return
to the MnEBA Office. Keep and enjoy the calendar!

» Names drawn will be returned to the drum where they can be
drawn again.

» There will be a gun or cash option awarded every other
Wednesday throughout the 2010 calendar year as designated on
the calendar. There will be 26 guns or cash options awarded.
Winners to be notified at the end of each calendar month and
posted on the MNEBA web site.

» This gun raffle calendar will take the place of the raffle tickets
which have been sold the last few years.

While there are a good number of calendars in member’s hands, many
more are still available. Since the guns were not donated, MnEBA needs
to sell over 1/3 of the calendars just to break even. If you don’t have your
calendars as of yet but would be willing to sell some, please contact the
MnEBA Office. Each board member has a number of calendars as well.
If you get the chance to see any one of them, they would likely be able to
give you some to get you started.

Many hunting-related businesses are willing to place these types of
calendars on their counters to help sell. If you frequent these types of
businesses, please take a moment to talk to them to see if they would be
willing to sell them.

Remember, the person who sells the most calendars will receive a FREE
one-year MNnEBA membership! Please contact Brenda Hartkopf at (320)
543-2686 or info@mneba.org or Kaye Zebarth at (320) 834-4064 or
oakpoint@gctel.com to order your calendars or to offer your questions or
comments.

> o > o > o

\ \ \
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July 9, 2009 Phone Conference Minutes
The MnEBA Board of Directors held a board
meeting via phone conference on July 9, 2009.
Jim Byrne, Pat Prodzinski, Brian Wagner, Kaye
Zebarth and Brenda Hartkopf were present. Mark
Hendrickson was absent.

Byrne called the meeting to order at 8:10 p.m. The
2009 year to date treasurer’s report was reviewed.
Hartkopf was directed to contact the gun dealer
with whom MnEBA is working with for the calendar
raffle to settle on a deposit to hold the guns.
Zebarth moved to accept as presented, Prodzinski
seconded, motion carried. The current checkbook
balance is $31,754.63.

OLD BUSINESS

Hartkopf reported that the raffle calendars will be
completed next week and available at the North
Central Antler Competition. Hartkopf was asked to
send a copy of the calendar to each board member
when shipment is received from the printer.

Discussed a request from the North Dakota Elk
Growers (NDEG) for a donation of $300 to help
offset costs of hosting the North Central Antler
Competition. This is the same amount they have
given to MnEBA when MnEBA has hosted the
event. Zebarth moved to send $300 to the NDEG,
Prodzinski seconded, motion carried. Decision
was also made to set up the MnEBA booth at the
competition.

Byrne reported that there is still no federal buy-out
agreement regarding the premise in Olmsted
county with one case of CWD. The Board of
Animal Health continues to work diligently on the
entire process. Byrne reported that some fences
have been moved on the property in order for road
work to begin in the area. These fences are put
back when there is no work being done on the job
site. The Board of Animal Health has inspected
the site since this work has begun and has found
them to be in compliance with prior safety
agreements.

Discussed the 2010 MnEBA Annual Conference.
Hartkopf reported that fees could not be reduced at
the Kelly Inn in St. Cloud, therefore, the Holiday
Inn Willmar Conference Center was chosen as the
2010 site for the conference.

Board reviewed list of non-renewing members.
There were a few non-renewing members who had
not yet been contacted.

Minnesota Elk Breeders Association

Byrne reviewed fees associated with trade-marking
the MN elk logo. It was decided not to pursue
trade-marking the MN elk logo for the husbandry
category, but continue to pursue trade-marking the
logo for meat and velvet for people and pets.
Hartkopf reported that members need to use the
logo before trade-marking is pursued to avoid extra
fees. Hartkopf was directed to look into details of
creating a logo which members could affix to their
meat packages and velvet supplement bottles.
Briefly discussed requirements to use the logo and
what cost would be associated with it.

NEW BUSINESS

Discussed whether or not to purchase a booth at
the upcoming NAEBA convention in Omaha.
Prodzinski moved to purchase a booth space at the
NAEBA convention, Wagner seconded, motion
carried. It was decided to ask the membership at
the upcoming summer meeting to help work the
booth at the NAEBA Convention. If not enough
help is found, an informational booth will be set up
instead.

Discussed pursuing another elk charity hunt in
partnership with the Langenfeld Foundation.
Hartkopf to contact Tony Beckel to see if he would
have an interest allowing for the use of his facility
and guide services for this project. Hartkopf to
follow up with Board via email.

Wagner moved to adjourn, Prodzinski seconded,
motion carried. Meeting adjourned at 9:25 p.m.

Respectfully submitted,
Brenda Hartkopf

+Veterinary Pharmacy
+Animal Health Supplies
*Dairy Equipment

222 E CoRd 173

; PO Box 219
Melrose, MN 56352
320/256-3303

v

800/996-3303
After Hours: 888/267-2697

www.veterinaryoutlet.com

www.mneba.org
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July 25, 2009 Membership Meeting
Minutes

The membership of the Minnesota Elk
Breeders Association held their summer
membership meeting on July 25, 2009 at the
Shooting Star Casino Hotel in Mahnomen,
MN. Jim Byrne called the meeting to order at
9:30 a.m.

Jim asked for additions or corrections to the
January 10, 2009 secretary report as
presented. Kaye Zebarth moved to accept
the report, Charles Francis seconded, motion
carried.

The treasurer’s report was reviewed. The
current checkbook balance is $27,921.33.
Perry Olson moved to accept the treasurer’s
report, Wade Schimmelpfennig seconded,
motion carried.

COMMITTEE REPORTS

Government Relations: Jim Byrne reported
that the 2009 legislative session was largely
taken up with state budget issues and was
quiet on the farmed cervidae front. MnEBA’s
lobbyist primarily monitored TB discussions
and legislation dealing with the wild elk herds
in northwestern Minnesota.

Jim also reported that MnEBA submitted
written comments in response to the recent
CWD federal rule proposal. This response
was published in the May/June MnEBA
newsletter. MnEBA worked closely with the
Minnesota farmed cervidae committee and
other state and national cervid associations to
put forth a unified response to the proposal.

Health: Glen Zebarth reported concern about
CWD indemnity money being included in the
upcoming federal budget cycle which starts
this coming September. He urged members
to contact Representative Collin Peterson,
Senator Amy Klobuchar and Senator Al
Franken to ensure that CWD indemnity
money is included in the next budget cycle.

Glen also reported that Tom Gidlewski is no
longer with the APHIS CWD program and is
now working for Wildlife Services.

Glen attended the national American
Veterinary Medical Association (AVMA)

convention last week. AVMA is still
concerned about the process of velvet antler
removal in the elk industry. The AVMA
position is that producers should have a
strong veterinarian/client relationship and that
some form of analgesia should be applied
when removing velvet antler. The animal
welfare committee of AVMA is very active and
will likely continue to monitor this process
closely.

Fundraising: Brenda Hartkopf reported that
the calendars for the 2009 Calendar Raffle
are ready for distribution. A total of 750
calendars were printed with 26 gun drawing
days printed on the calendar. The calendar
was sponsored by 12 different MNEBA
members who each sponsored one month of
the calendar. The drawing for all winners will
take place at the 2010 Annual Conference in
Willmar. Winners will be notified at the end of
each month and will also be posted on the
MnEBA web site. Members were encouraged
to take extra pictures throughout the coming
seasons to have a special picture ready for
the next calendar project if this one goes well
and another calendar raffle is conducted.

Promotions: Brenda Hartkopf reported on
several promotional activities which have
taken place in the past few months. The Deer
Classic has been one of MNEBA’s primary
shows each year. She thanked those
members who once again stepped up to help
with the Deer Classic this past March.

Brenda also reported that MNEBA was asked
to give a presentation at the MN SCI
Convention in Minneapolis for the second
year in a row. Brenda and Tony Beckel
worked together to give this seminar. MnEBA
was also asked to give a presentation at an
“Ask the Expert” seminar at the UP Show in
Minneapolis last February. Scott Salonek and
Brenda Hartkopf represented the elk industry
for that show.

Brenda reported that interest in the newly
updated meat brochures has been steady and
that this brochure has been customized for an
out of state producer. Another state
association is also showing interest in doing
the same.

Minnesota Elk Breeders Association www.mneba.org
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MnEBA took part in national ag week at the
MN State Capitol with Jim Byrne giving a
presentation at a special ceremony on
national ag day. MnEBA also set up the
MnEBA booth in the Capitol rotunda which
was displayed for the entire week.

Finally, Brenda reported that Minnesota
Grown has re-done their web site and have
created an excellent search system to find
Minnesota Grown producers and their
products. Being listed on the Minnesota
Grown web site is an added bonus to being in
the Minnesota Grown Directory at no
additional cost. She encouraged members to
check this out and to consider being part of
the program.

State Fair: Daphne Evenson reported that
there are still openings to work in the MnEBA
booth at the State Fair. State Fair dates are
August 27 — September 7. She encouraged
members to bring kids and friends to help out.
For many, it has become a fun tradition.

NAEBA: Bill Knutson reported that the
NAEBA Office has moved to Plainview, MN.
Registration services are available and are
now being conducted by the American Beef
Records Association (ABRA). Former NAEBA
employee, Tena Martin is now an ABRA
employee and is handling the paperwork for
the NAEBA elk registry. Bill also reported that
the NAEBA Convention will take place in two
weeks.

OLD BUSINESS
Jim Byrne discussed progress with branding
the MN elk logo in the United States. MnEBA

Embarrassing Moments

A young businessman had just started his own
firm. He rented a beautiful office and furnished
it with valuable antiques. Sitting there, he saw a
man come into the outer office. Wanting to
appear busy, he picked up the phone and
started to pretend he was working on a big deal.
He threw huge figures around and made giant
commitments.

Finally he hung up the phone and asked, “Can |
help you?”

will be having stickers made of the MN elk
logo to be made available to MNEBA
members on their meat and velvet antler
products. Once the logo is in circulation and
documentation is made about how the logo is
being utilized, MnEBA will move forward with
the formal registration application process.

NEW BUSINESS

Jim Byrne discussed moving forward with the
3 Annual MnEBA Charitable Elk Hunt. Tony
Beckel has graciously agreed to once again
donate his facility and guide services. Tony
has contacted SCI and they have pledged
$1,000 towards travel and lodging expenses.
MnEBA plans to work with the Disabled
American Veterans association to choose a
war veteran recipient. MnEBA is now in the
process of looking for a bull to be donated to
this very worthy project.

Jim also reported that MnEBA will be having a
booth at the upcoming NAEBA Convention in
Omaha on August 6-8. He asked those who
will be attending to consider taking a short
shift in the booth to help sell promotional
materials and calendars. Brenda Hartkopf
encouraged members to attend the
convention and spoke about highlights of the
event.

Morrie Evenson moved to adjourn, Charles
Francis seconded. Meeting was adjourned at
10:37 a.m.

Respectfully submitted,
Brenda Hartkopf, Executive Secretary

VALLEY SPRINGS

Custom Freeze Drying & Capsulation
OfElk Antler Velvet

LARRY & MARY GERDES
N2105 COUNTY RD.EE
BAY CITY WI. 54723
715-594-3534 FAX: 715-594-3814
mjsder@redwing.net

“Sure,” the man said. “I've come to connect the phone.”

Minnesota Elk Breeders Association
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2009 North Central Antler Competition

July 24 — 25, 2009 ~ Shooting Star Casino Hotel Event Center, Mahnomen, MN

The North Dakota Elk Growers (NDEG) hosted this year’s North Central Antler Competition at Shooting Star
Casino Hotel in Mahnomen, MN. Thank you to all NDEG members who worked together to put on a great
event!

Dr. Anderson updating attendees on

proposed changes to the CWD Final Rule.

2009 NCAC Velvet Antler Entrants

Altogether, 22 velvet sets and 22 hard antler sets for a total
of 44 sets were entered into the competition. There were
several highlights including a 45+ pound velvet set in the 4
year old category, 16 sets of antler over 415+ SCI, with one
six year old set over 500 SCI! Congratulations to Bill &
Karen Knutson of Spring Coulee Elk Ranch for winning the
Premier Breeder Award!

A big THANKS goes out to several MNEBA members who
took time out to help with competition including Mark & Sue
Hendrickson, Brian Wagner and Lance Hartkopf.

Every year the bulls entered into competition get better and
better. It's very exciting to see good breeding programs at
work. What new records will we see in the future?

Category Bull’s Name Cwi Bull’s Sire Owner
Points
Velvet 2 Year Old
1t SCF 302T 83.01 Undenyabull Bill & Karen Knutson
2nd SCF 713T 82.73 Amber Yoda Bill & Karen Knutson
3™ SCF 107T 82.46 King Bill & Karen Knutson
4" LLE 718 74.16 LLE Cleaner Mark & Lisa Luedtke
5" LLE 729 69.73 EUN Blast Mark & Lisa Luedtke
Velvet Antler
2 Year Old Breeders Three
15t LLE 723 81.91 GEF Braetak Mark & Lisa Luedtke
LLE 714 79.08
AVERAGE 79.28 CWI LLE 719 76.86
2nd SCF 517T 76.07 SCF 304M Rush Bill & Karen Knutson
SCF 521T 74.91
AVERAGE 76.78 CWI SCF 514T 79.35
3 LLE 709 75.25 GEF Braetak Mark & Lisa Luedtke
LLE 712 71.65
AVERAGE 72.78 CWI LLE 706 71.45
4" LLE 727 7117 GEF Braetak Mark & Lisa Luedtke
LLE 717 75.05
AVERAGE 70.86 CWI LLE 725 66.35
Velvet 3 Year Old
1 SCF 307S Escalade 105.07 Undenyabull Bill & Karen Knutson
Velvet 4 Year Old
1t 790 Blue Logman 140.55 208 Orange LoganK | Ray & Jean Matejcek
Velvet 6 Year Old
1°t Piranha 120.58 Scorpion Jerry Beier
Velvet Mature
1 #212 127.53 Undenyabull Jerry Beier
2n #122 123.96 Dakota Pride Jerry Beier

Minnesota Elk Breeders Association www.mneba.org
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2009 NCAC Hard Antler Entrants
Category Bull Name SCI Points Owner
Spiker
1 H.I.E. Maximum Cash 189 7/8 Brian & Ruby Lawler
2 SCF 107T Kingsley 176 6/8 Bill & Karen Knutson
Hard Antler
2 Year Old Breeders Three
1 Hombre 300 5/8 Joel & Cheri Espe
Tristen 284 2/8

AVERAGE SCI 286 4/8 Jesse James 274 4/8

5 Year Old Non-Typical
1 310 428 1/8 Brian Wagner

6 Year Old Typical

1 RSE Superstar 465 6/8 Eric Robinson
2" X-Ray 448 4/8 Kim Kafka/Ted Rea
3¢ Habanero 443 1/8 Ernie & Shari Mau
4" The Bear 407 2/8 Dennis & Karleen Wernsing
5" MN KEF GR 270 387 3/8 Frank & Jay Pronschinske

6 Year Old Non-Typical
1 TER MO061 505 2/8 Don & Sharon Olson
2m SCF Rush 304M 479 2/8 Bill & Karen Knutson

Mature Typical
1 Idaho Impact 449 3/8 Kim Kafka/Ted Rea
2" 111K Boss Hog 437 6/8 Ricky Jensen
3™ 757 General Lee 427 3/8 Ricky Jensen
4" 6K Crockett 418 0/8 Mark Mattison
5" RVE Duke Y103 4157/8 Patrick & Rita Prodzinski
Mature Non-Typical

1s! Boone 486 5/8 Mark Mattison
2M Magnum 484 0/8 Mark Mattison
3™ King Jr. 479 0/8 Brian Wagner
4" Ice Green 19 460 0/8 Bruce Buhmann

Check Out Minnesotagrown.com!

The Minnesota Grown web site, www.minnesotagrown.com has
recently gone through some great updates. It is now easier than
ever to locate Minnesota Grown products by geographic location
and product categories. If you advertise in the Minnesota Grown
Directory, your directory ad is automatically listed on the web site.

Each of the past several years, MnEBA has placed a half page ad
in the Directory. MnEBA has rotated from one year to another
between meat and velvet with 2009 being a velvet ad. This year,

% erience tile ads on the Minnesota Grown web site are an added bonus to

th t [ all advertisers. They rotate two at a time between all the
€ hatura advertisers. The ad pictured to the left, is the tile ad featured for

healing power of elk using the new MN elk branding logo.

elk velvet antler If you're interested in advertising with Minnesota Grown, please
contact Brian Erickson at 651-201-6539.

Minnesota Elk Breeders Association www.mneba.org




NAEBA’s 19° Annual Conference &
International Antler Competition
August 6 - 8, 2009

Holiday Inn Convention Center, Omaha, Nebraska

The weekend of the 2009 NAEBA Annual Conference and International Antler Competition is just
about here! Everything is coming together for an informative and lively convention! There are new
and old vendors alike, antler judging schools, a variety of seminars with top-notch speakers, well-
known animal activist Trent Loos, the International antler competition, fun contests and more! Just
spending time talking with fellow elk breeders about their own feeding programs and markets can
bring new ideas to enhance your bottom line and pay bigger dividends down the road. Considering
the overall investment you have in your farm, attending the convention is a small investment towards
the future success of your operation.

As of this time, there will be velvet antler and hard antler buyers available to purchase your antlers.
Even the antler scrap pile in your shed can help pay for your convention registration and maybe even
lodging!

Consider making this trip a family vacation or bring the grandchildren. The Holiday Inn Omaha
Convention Center is also home to CoCo Key Water Resort, an awesome indoor water park for kids.
The city of Omaha features Henry
Doorly Zoo, one of America’s FLEXIBLE

largest zoos! There are many A M ax® COMPREHENSIVE
walking trails, museums, great CUSTOMIZED COVERAGE
shopping and dining in the Old
Market District, Lauritzen Gardens, | We created AgMax® specifically to serve the unique needs of highly

and more. Across the Tiver, CO‘”}CH specialized and commercial agriculture operations, including:
Bluffs, lowa also provides much in

the way of shopping and + Growers who process or retail
entertainment, including several their production
casinos.

+ Animal producers who direct market

+ Equine operations, including boarding,
breeding and training

+ Agritainment operations such as pumpkin
patches, corn mazes and petting zoos

Check out the conference schedule
at www.naelk.org to see what will
be happening at this year’s
convention. The conference

registration form and other Wade L. Scott  * Hunting and guiding activities on your farm
conference mform’atlon can also be Waconia Call today to learn more.
found on NAEBA'’s web site. If you
. (952) 442-4402 »
plan to attend the convention, please r
return your registration form before | WScott@fhfs.com (] B
the Convention to help in planning FARM BUREAU F]NANCIAL SERVICES
for meals, room set up and other Insurance « Investments
details. It’s a big help! Wi fbts.com
See you in Omaha! Auto | Home | Life | Business | College | Retirement

Western Agricultural Insurance Company+/West Des Moines, IA. Farm Bureau Mutual Insurance Company*/West Des Moines, IA.
Farm Bureau Life Insurance Company*/West Des Moines, I1A. ‘Companies of Farm Bureau Financial Services
@ 2007 FBL Financial Group, Inc. 146
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For those of you who grow zucchini in your garden, you are probably looking for some good recipes

to help use up all of your produce. This great hotdish recipe will be a crowd pleaser! [‘f‘
Zucchini Elk Dish «é‘?

3 medium zucchini, thinly sliced 1 box stuffing mix

1 onion, chopped 1 cup grated carrots

1%z Ibs. elk burger 1 cup sour cream

1142 tsp. salt 1 can Cream of Chicken soup
1/8 tsp. pepper

Cook zucchini and onion in a small amount of boiling, salted water for 5 minutes. Drain and set
aside. Cook elk burger and season with salt and pepper. Prepare stuffing mix according to
package directions. Combine grated carrots, sour cream and cream of chicken soup. Fold mixture
into zucchini and onion.

@

Spread 2 the meat into bottom of a greased 2 quart casserole. Top with ¥z of the stuffing. Pour
entire cream mixture over stuffing. Next, layer with rest of stuffing and top with rest of hamburger.
Bake at 350 degrees for 45 minutes.

*Ray & Lavile Stip, Stip Elk Ranch, Box 12, Minot, ND 58701, (701) 838-1754 (Home),
(701) 838-0654 (Fax)

ADNMAILTance Nutrition
takes elk to the 7

ADM Alliance Nutrition® WWwW.admani.com - 866-666:7626

ADM  Proven Performance from Inhovative Nutrition® an_deerhielpadmworid.com

Minnesota Elk Breeders Association www.mneba.org
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Vet Corner oy Gien zebarth, DVM

The following article written by Bruce Friedel & Ian Thorliefson as found in the June
2009 edition of Alberta Elk Wapiti Whisperings on “Managing Elk for Improved Antler
Production,” offers good, thorough ideas on feeding your bulls for optimum antler
production, starting as bull calves. While it may be difficult to immediately put all of
these ideas to use, there are some good pointers which all producers should consider.

Managing Elk for Improved Antler Production
By Bruce Friedel & Ian Thorliefson
As printed in Alberta Elk Wapiti Whisperings, June 2009 edition

Efficient antler production is not something that just happens in spring of each year. Itis an
ability that is developed and maintained in elk bulls, starting with their genetic makeup, and
established during their years of growing into productive bulls. Concentrate on “developing”
your bull calves - every day of their early lives!

1. Get cows bred early so that calves are born early. Calves born in May make much
better use of summer pastures than July calves. Early calves wean more easily than
their later born siblings. Feed your cows free choice elk mineral (or use horse
formulations, but not sheep or cattle) all winter, along with mixed grass/legume hay
testing 10 to 14% Crude Protein on a Dry Matter basis.

2. Sort bred cows into calving groups based on their age (year of birth) in April. Fifteen
to twenty cows per pasture if possible. Apply fly tags and pour-on Cydectin or
Dectomax, vaccinate with EcoStar RC and 8-way clostridia booster. Calve in clean
pastures with some shelter available - small patches of aspen trees are ideal.

3. Reduce stress in calving groups by stocking pregnant cows @ two acres/cow. Summer
graze at a stocking density minimum of 1 acre per cow/calf pair, depending on pasture
production. Rotate pastures when grass is two inches high, graze new pastures at ten to
twelve inches high - about every 14 to 30 days.

4. Produce high performance pastures - in the Parkland area of western Canada, seed
5 Ibs. Fleet Meadow Brome + 3 Ibs. Kay or Okay Orchard grass + 3 |bs. deep-rooted
alfalfa (Algonquin is a good choice) + 3 Ibs. creeping rooted alfalfa (such as Heinrichs or
Spredor) + 2 |bs. alsike clover per acre. Fertilize 40 Ibs. N + 151Ibs. P + 10 lbs. K+ 5
Ibs. Copper Sulfate per acre. Keep pasture growing by clipping, grazing or mowing. No
seed heads!

5. Flush elk cows prior to breeding - feed 3 |bs. per head per day of 25% rolled peas
and 75% barley with elk mineral in @ minimum of 4 feet of bunk space per cow.

6. Pre-rut wean between September 4™ and 14™. August is too early. Separate bull
calves from heifer calves at weaning, and pasture separately. Try to leave the social
groups the same. Put a babysitter or two (healthy, old and quiet or bottlefed cows) in
with each calf group to supply some brainpower.

7. Feed 4 |bs. per calf per day of 17% CP DM calf ration (oats & peas) along with 15 - 17%
CP DM grass/alfalfa hay or lush pasture. Grow calves - don’t fatten them! Feed grain
in bunks - off the ground - to avoid parasite infections. Deworm with pour-on and
vaccinate with 8-way clostridia vaccine at weaning and again in mid-October.

8. Weigh your calves every time you handle them. Weigh and treat with pour-on
again in late December - use Ivomec, Eprinex, or Dectomax this time. Calves should
weigh from 300 to 400 pounds at this weigh-in, having averaged 1 Ib./day average daily
gain since weaning. At this time, reduce supplement to 1-2 Ibs./head/day, and reduce
CP levels to 10-14% CP DM.

Minnesota Elk Breeders Association www.mneba.org
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9. Put a grumpy old herd bull in with your bull calves. He will round them up and
boss them around and virtually eliminate pecking order arguments. This seems to
suppress the hormonal cycle and delays pedicle and antler growth. The best antler is
always grown on green grass.

10. Pasture spiker bulls separately. If pastures lack quality or quantity, feed adequate
supplement (as in winter) to ensure continued growth and healthy pedicle and antler
development. Fly tag in early May. Remove hard spikes in August, pre rut. Separate
from any and all breeding activity, unless you want to risk using an exceptionally well-
developed spiker on a few females.

Give your rising two year olds the very best care and attention!

11. Boost supplement beginning in March and continue right through summer and
the rut. Feed spikers 5 Ibs/head/day of 14-16% CP DM calf ration in bunks with six feet
of space per elk.

12. Ensure spikers recover body condition post-rut by feeding 7 Ibs/head/day of 14%
CP DM ration (oats/peas/mineral ration) with six feet of bunk space each and free choice
grass/alfalfa (green and leafy) hay testing 14-16% CP DM.

13. Give all your bulls a Christmas vacation! Managing as described above should put
your rising twos in fine condition by Christmas. Then work with their seasonal cycle of
reduced appetite and intake during the winter. Continue to provide green and leafy hay
- mostly grass — and reduce supplement to a couple pounds per head per day until
about March 21°%,

14. Boost the feed again in mid-March, slowly increasing the
oats/peas/corn/barley/mineral ration (at 12 to 14% CP DM) to a maximum of 10
Ibs/head/day by early April. Feed more than once per day if you can afford the time.

15. Monitor high energy ration feeding by observing manure consistency and hoof growth.
Manure should remain lumpy, not loose. If bulls become lame, hooves appear to be
growing too long, or manure becomes loose, back off on the energy. High energy
rations are not dangerous if they are introduced or increased slowly.

16. Keep protein levels lower. Balanced antler growth rations should not exceed 16% CP
DM, including forage. Excess protein must be excreted in urine, resulting in burns to the
penis sheath or vulva.

17.Record, record, record! Note button drop dates, calculate approximate cutting dates,
carry those with you as you observe antler growth and record notes as the optimum date
is decided. After harvest, tag antlers, record weights, CWI and drydown, and any other
comments you might have regarding conformation or any comments you hear from the
antler buyers. Use those records to cull, cull, cull. We need to eat and sell elk meat,
and that is where your poorer producers must go! Production at an early age is a very
good indication of production in later years.

18. Select the hard antler candidates by tine length, or grow them out and compare. If
a bull is well below average for both velvet and trophy production, the choice to eat him
should be easy.

Maximizing antler production means maximizing voluntary food intake. As bulls
continue aging, the secret to success stays the same: Excellent management! As an
excellent manager, you must balance the goal of optimum antler production with costs,
profits and the health and longevity of your elk.

Good luck and have fun producing exceptional elk!

Minnesota Elk Breeders Association www.mneba.org
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MnEBA Promotional Materials

The following items are available for promotional purposes. To see the full line of MNEBA
promotional offerings, check out www.mneba.org and click on the “Promo Materials” button.

You can order online and pay by credit card or print off an order form and mail it to the
MnEBA office along with a personal check. Contact info@mneba.org or call the MNEBA
office at (320) 543-2686 with further questions.

MEAT PROMOTIONS

Elk Meat Poster 11” x 17” laminated poster in full color featuring elk burger and steak. Can
personalize free of charge, no minimum order. $5/each. sgdl
i

v
“ELK, Meat for a Healthy Life” Brochure 50 ct., $10/each Nele re

3" Edition “Cooking With Elk” Cookbook
1-9 copies, $2.00/each; 10-99 copies, $1.50/each; 100+ copies, $1.00/each (pictured)

Table Tents feature a juicy elk burger, a MUST HAVE for restaurants selling elk burgers.
Sold in packs of 20 for $5.

VELVET PROMOTIONS

Velvet Antler for People Brochures is an updated, general velvet antler brochure.
$12.50/pack of 50 (pictured)

Velvet Antler for Pet Brochures is a first of its kind general info brochure about velvet
antler & pets. $12.50/pack of 50

Velvet Antler Brochures is a general velvet antler brochure produced by NAEBA. $.30
each

GENERAL INFORMATION

Elk Info Brochure with general elk health and market info. FREE to MNEBA members
up to 100 copies. $.50 each to non-members. (pictured)

Raise the Legend Book, a general info booklet specifically created for the new breeder
or those contemplating raising elk. Up to five copies FREE to MNEBA members!

Elk, America’s Greatest Animal — Minnesota Elk DVD (NEWLY REVISED!) A DVD
promoting all elk markets, with special emphasis on promoting Minnesota grown elk.
Great tool for speaking to civic groups and classrooms. $5 each.

HOME DECOR
Price includes shipping & handling.

Elk Trashcan (pictured) $25 each

1ahla
Elk Rug (Small) $27.50 each Now Aval‘ab‘e'

Elk Rug (Large) $40 each

Minnesota Elk Breeders Association www.mneba.org



Breeder Commentary by lim Kotschevar
How do we get there from here?

Every day that we are fortunate enough to get out of bed and start making decisions is a good day.
To make it a great day, we need to make better decisions than we have in the past.... that should
be progress. To make good decisions, we need to ask ourselves all the right questions, do our
homework and find all the right answers, which should be the key to success.

If you asked ten people to define success you would probably get ten different answers. By raising
elk, | would define myself as a farmer. As farmers, we have committed the sin of sins by
overproduction. Please don’t misunderstand this statement. The increased growth of our antler
production is not the problem. By overproducing the market and/or not developing a market for our
products, we have pressured the market for brood stock down to the point that we aren’t making
decisions that will positively affect the prices of our animals. In 1995, | listed goals, objectives and
opportunities for the elk industry as part of a loan request from my banker. | firmly believe that the
opportunities are still out there; we haven’t focused on them or developed them yet. We have been
satisfied with the genetic improvement and the profitability of our herd. However, the changes in our
economy have created a whole new set of challenges and opportunities for our farm and most other
people in the industry. They say that change is inevitable and timing is everything.

It could be said that we have become our own worst competition. A more appropriate question to
answer would be who is our competition? Is it the Asian market, China, New Zealand, Canada,
could it be west river ranches, the trophy ranches, the velvet buyer, the DNR, the government, or
even our neighbor? It could sound like a conspiracy that they all want us out of business and yet
there in lies the answer if we can pool our efforts to develop the velvet market, maintain the meat
market and determine what levels the trophy market can handle.

In general terms, we as elk producers have very little control over the end markets. The time is now
to identify our markets, try to anticipate demand for the future and adjust our production accordingly.
If we continue to wait for the next guy to down size, we will all continue to see diminishing returns.
Another option would be to develop the markets available by defining opportunities and establishing
goals and objectives. That would require our associations to step outside of being just a brood stock
industry. In my opinion, we have not made enough efforts in this area.

It would be my sincerest wish that we could indeed reduce the numbers of animals without reducing
our memberships. There is power in numbers and even more power in knowledge shared. It would
behoove all the associations to educate and strengthen our memberships. The best business
relationships are developed through strong friendships. My family and | have been blessed with
many over the years, however change is here and now.

When we started our operation in 1995, our son and daughter were very much involved in the
building of fence and handling equipment. While our son was in college, my daughter spent many
evenings helping with velveting bulls, tagging calves, and feeding animals with my wife when |
would be gone on the road. Now they are both married, have their own children and are busy with
their careers. It truly would be a dream to have one of them take over the elk operation, however in
today’s economy that is not a possibility for young couples who would be highly leveraged. We also
own a small manufacturing operation that has the good fortune of being able to expand during these
challenging times. This opportunity is an accumulation of 26 years of experience and also a lot of
effort. We've enjoyed the friendships and the opportunities that have passed our way in the elk
industry and therefore with heavy hearts are telling you that we are selling our elk herd. It is not that
we don’t believe in the future of the industry, the reality is that my wife and | can no longer handle
the number of hours needed to keep both operations functioning as we expect them to.

Winston Churchill once said “Take change by the hand before it takes you by the throat!” | think life
is a journey, get on and enjoy it, just be sure you know where you are going from here!

Best wishes, Jim & Mary Kay Kotschevar, Elkhorn Ranch Il

Minnesota Elk Breeders Association www.mneba.org
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2009 MN State Fair Booth MnEBA COMMITTEE CONTACTS

(320) 543-2686

It's that time of year again to be planning for the Minnesota = Annual Conference Kaye Zebarth 2
. . = (320) 834-4064 =

State Fair! See the schedule printed below to check out = C =
; . = Nominating Fred Neubert =

the time you signed up to work for, or to see where there z (320) 352-6733 =
might be openings or people who are shorthanded. S Government Relations OPEN £
MnEBA has a corner booth so people come from two z z
sides. To keep up with meat sales, it is always helpful to ; Antler Competition Kaye Zebarth §
have extra hands. If you've never worked the booth = (320) 834-4064 =
before, take the opportunity to sign up with another = Health Dr. Glen Zebarth =
producer to see what it's all about! Any and all help, for 2 _ (320) 834-4064 =
any amount of time, is greatly welcomed! Contact Morrie ~ £ Auction Jgg%’ atgc;déq"g; =
Evenson at (320) 212-1479 or Daphne Evenson at (320) z (507) 451- z
; = Awards Patty VanGundy =

894-2304 to sign up. E (507) 896-2380 =
. . . . S Promotions Brenda Hartkopf s

Once again this year, the booth will be set up with the meat = (320) 543-2686 =
products more inside the booth where workers can keepa = Shows Morrie & Daphne Evenson =
better eye on them. It is also asked that all meat be put z (320) 354-5156 =
back into the trailer at night. Last year’s sales were one of = Fundraising Brenda Hartkopf =

the most profitable years so far. The MnEBA booth is
becoming a well known attraction for purchasing snack
meats. Itis more work, but it does reap good financial
rewards for the association.

If you find that you cannot work at your scheduled time, please find a replacement or trade with
another producer as soon as possible. Enjoy your time at the Fair!!!

Date | Time | Workers Date | Time | Workers
8/27 8-2 Morrie & Daphne Evenson & friends 9/2 8 -2 | Jim Byrne
2-9 | Glen & Kaye Zebarth and Charles 2-9 |JimByrne
Francis
8/28 | 8—-2 |Jon & Richard Aase 9/3 | 8—-2 | Jim Byrne and Dennis Wernsing
2-9 | Jon & Richard Aase 2-9 | Jim Byrne and Damon & Duane
Melquist
8/29 |8-2 | Kaplan Family 94 |8-2 |OPEN
2—-9 | Kaplan Family 2-9 | OPEN
8/30 |8—-2 | Mark & Michelle Lucas 9/5 | 8—-2 | Kaplan Family
2-9 | OPEN 2—-9 | Kaplan Family
8/31 8 —2 | Sally Bergman & Evensons 9/6 | 8—2 | Pat& Rita Prodzinski
2-9 | Dan Groothuis 2-9 | Lance & Brenda Hartkopf
9N 8-2 | OPEN 9/7 | 8—-2 | Larry Gerdes & Greg Lubinski
2—9 | Fred Neubert Family 2—-9 | OPEN

2010 MnEBA Annual Conference

The 2010 MnEBA Annual Conference is scheduled for January 8-9, 2010 at the Holiday Inn and Willmar
Conference Center in Willmar, MN.

What seminar topics would you like to see? Any other conference ideas? Please contact Kaye Zebarth

at 320-834-4064 or oakpoint@gctel.net or the MnEBA office at 320-543-2686 or info@mneba.org to
offer your suggestions!

Minnesota Elk Breeders Association www.mneba.org
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Advertiser Index Bull Needed for 3" Annual
Stearns Veterinary Outlet MnEBA Charitable Elk Hunt
Store The past two years, MNnEBA has teamed up with Tony

Page 3 Beckel of Tony’s Trophy Bull Hunt Ranch and the
Langenfeld Foundation to sponsor an elk hunt for a
Valley Springs deserving individual. These hunts could not have taken
Page 5 place without the generosity of those producers who have
donated bulls, and organizations who have stepped up to
Farm Bureau Financial donate funds to cover lodging and travel expenses.
Services
Page 8 These hunts have been tremendously successful! They've
provided a special lifetime memory for very deserving
. e individuals and created positive awareness of the harvest
Allgalrg:glance Nutrition preserve industry.
MnEBA is once again working to put together the 3™
THANK YOU Annual MnEBA Charitable Elk Hunt. Tony Beckel has
! graciously offered his facility and guide services and SCI
for your support! has stepped up to offer $1,000 towards lodging and
travel.
Words of Wisdom Tentative plans are to once again work with the Disabled

American Veterans association to choose a war veteran for
« No one can help another this very special hunt. However, a bull is needed before
without helping the recipient is chosen so everyone involved can be sure
himself. the hunt will go on.

A bull scoring between 300-350 SCI is needed for this
hunt. Please consider donating one of your bulls to this
very worthy cause. The bull would needed sometime in
November or December of this year. If interested, please
contact the MnEBA Office or Tony Beckel at (218) 634-
1443 for more information.

« Whether you think you
can, or that you can't,
you are usually right.

- A warm heart
accomplishes more

than a hot head.
« The reason a dog has so .
many friends is that MnEBA Newsletter Advertising Rates
he wags his tail
instead of his tongue. Full Page  Half Page Quarter Business

Page Card

« A bargain is something 1x $75 $50 $30 $20
you don’t need at a
Drice you can't resist. 6x $400 $300 $180 $120
Size | 9Vax7Va | 4Y2XT7 Vaor 4% x3 % 2x3'%
9Vax3 Y2

« The greatest of faults is to
be conscious of none.

Ads must be camera ready. To place an ad, call
the MnEBA Office at (320) 543-2686.
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Minnesota Elk Breeders | Caléndar of Events
Association August 6 - 8, 2009 - NAEBA Convention & International Antler Competition,
Holiday Inn Omaha Convention Center, Omaha, Nebraska
9086 Keats Avenue SW
Howard Lake, MN 55349 August 15, 2009 — Wisconsin Commercial Deer and Elk Farmers Association
PHONE: & Whitetails of Wisconsin Summer Picnic, R. Jensen Elk Ranch, Neillsville, WI
320-543-2686 August 27 - September 7, 2009 - Minnesota State Fair, State Fairgrounds,
St. Paul, MN
FAX:
320-543-2983 January 8 - 9, 2010 - MnEBA Annual Conference, Holiday Inn & Convention
Center, Willmar, MN
E-MAIL:
. _ ==
imo@rmneba.org Classified Ads
OFFICE HOURS For Sale or Trade: Hydraulic squeeze chute, padded, with pump. Asking
8:30-11:30 a.m. $2,000. Also, used posts, wire, gates and post pounder. Contact Mark
Mondays, Tuesdays & Hendrickson at (612) 599-7395.
Thursdays
Elk Hide Tanning: Elk hide tanning, $325 hair off or $12.50 per square foot,
hair on. We can also make jackets, vests, gloves and more from your hides.
Call for free catalog or for more information at (800) USA-FOXX. Check out
our web site at www.usafoxx.com or email info@usafoxx.com. USA Foxx &
Furs, Duluth, MN.
For Sale: 7 shooter bulls for sale from 330 to 420 SCI. Best offer for all. Ph:
(507) 267-4054.
Herd Dispersal: (4) breeder bulls (3 & 4 year olds); group of trophy bulls (3
& 4 year olds); cows (mostly 2 & 3 year olds); yearling bulls and heifers, and
2009 calves. Contact Jim Kotschevar at (320) 548-3222 for details.
For Sale: All equipment including hydraulic squeeze chute, gates, wire,
posts, and semen tanks. Contact Jim Kotschevar at (320) 548-3222 for
details.
Advertise Here Free: If you are a MNEBA member, you can advertise here
free of charge. If you are not a member but are interested in advertising, the
cost is $25 up to 25 words and $.45 per word over 25 words. For more
information, contact Brenda Hartkopf at (320) 543-2686.
I
MINNESOTA ELK
BREEDERS
ASSOCIATION

9086 Keats Avenue SW
Howard Lake, MN 55349
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